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Burberry Kisses 
Social Media Campaign 
 

 
 Social Media Campaign to send a  

virtual kiss to the user’s selected 
recipient. 

 Adds emotion to digital technology 

 Burberry teamed up with Google for 
this promotion 

 Allows users to capture an actual  
kiss with touch screen technology or 
webcam.  

  The sender can follow the kiss 
envelope via Google Earth and Street 
View technology 

 Can change the Burberry lipstick 
colour which promotes the makeup 
line. 

 Send via Google  Plus +, Twitter or 
Email 

 World Kisses Map is updated with 
participant’s name and city if 
specified 

 Participant is notified when they 
receive a kiss back from the recipient 

 If user does not wish to send a kiss, 
they can just explore the world of 
kisses which leads to the World 
Kisses Map 

 Includes a dedicated soundtrack  

 



Burberry on Facebook 
 
 

 

 16,851,544 likes · 82,361 talking about 
this · 62,980 were here 

 Over 16 Million likes is impressive for a 
luxury brand 

 Burberry entertains followers with 
regular updates combining pictures 
and videos promoting new products 
and fashion.  

  Recent posts are English Rose 
Makeup, Lunar New Year, and The 
Burberry Prorsum Menswear 
Autumn/Winter 2014 Show.  These 
posts are receiving a few thousand to 
42,000 likes and comments. 

 Followers receive an invitation to 
watch the fashion show live from 
London.  This includes behind the 
scenes footage of the fashion show for 
added interest 

 Promoted young British talent in their 
Spring 2014 trench coat ads 



Burberry on YouTube 
 
 

 

 Linked with Google Plus+ 

 92,000 subscribers to Burberry’s 
YouTube channel 

 Features the same campaign as other 
social media sites (Artist’s and Roses 
Burberry Prorsum)  

 Video lends itself well to featuring 
fashion shows and beauty tutorials  

 Burberry controls the quality of video 
associated with their luxury brand 

 Video is used to show how new digital 
technologies are being incorporated 
into Burberry stores to enhance 
customer experiences 

 

 

 

 



Burberry on Twitter  
 
 

 
 Over 2.5 million followers 

 Several tweets daily from #burberry 

 Mimics Facebook page with Artist’s 
and Roses Burberry Prorsum  
Spring/Summer 2014 Campaign 

 Tweets of celebrities wearing 
Burberry fashion at social events 

 Every Tweet includes a video or an 
image 

 Not many links back to Burberry’s 
ecommerce site which shows that 
the company is using Twitter mostly 
to promote the brand ‘s image. 

 Burberry does not attempt to 
respond to other Twitter users with 
this feed it is more about promotion 
of the brand. 

 Tweets appear to be pre-planned 
marketing messages 

 Separate customer service feed 
@burberryservice attempts to take  
these conversations away from the 
main Burberry twitter page and 
directs customers to the main 
website burberry.com and only has 
3,000 followers 

 



Burberry on Instagram 
 
 

 
 Over 1.2Million followers  

 Features ad campaign for English 
Rose makeup which is consistent 
with Facebook and Twitter and 
burberry.com 

 Mostly professional photos for 
marketing purposes 

 Features British models and 
celebrities 

 Nostalgic and patriotic with 
photos of London  

 Includes video which is a fairly 
new feature of Instagram 

 Fashion shows and events are 
depicted to build brand image 

 There is a link to the 
burberry.com website for e-
commerce 

 Includes hashtags linking images 
with Twitter 

 



Burberry on Pinterest 
 
 

 
 Over 75,000 followers  

 Burberry’s glossy imagery and 
many fashion categories 
works great on Pinterest 

 Over 4,000 pins on 19 boards 
most of which contain the 
Burberry brand name in the 
title 

 Beauty campaign for English 
Rose is featured in Burberry 
Beauty and matches other 
social media sites such as 
Facebook, Twitter, Instagram 
matching the website 
burberry.com 

 Many categories, Men’s wear, 
Eyewear, Women’s wear, 
Beauty, the odd one out being 
The Britain 

 Images are consistent with 
Twitter in that they were 
uploaded by Burberry  

 Boards are an appealing mix 
of the kinds of things people 
enjoy sharing on Pinterest 

 

 



 
Burberry on Google Plus + 
 
 

 
 Over 3.5 Million followers 

 Over 3.1 Million have Burberry in 
their circles on Google + 

 Burberry keeps their page 
uploaded with photos most of 
which seems to be duplicates of 
what appears on Facebook and 
Twitter.   

 Consistency across other social 
media with ad campaigns.  

 Links to  YouTube which is part of 
Google 

 Includes link to main burberry.com 
webpage for e-commerce 

 Doesn’t seem to be much 
interaction with the posts but this 
may be typical of Google +  

 Burberry does not appear to be 
using the Hangouts feature which 
they may want to utilize since they 
use famous people in ads and 
work with designers. 


